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PRIMARYCOLORSCOLORS
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SECONDARYCOLORSCOLORS
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CORRECT – Top arrow must always be red.

– Bottom arrow must always be blue.

– House outline & letters must be
 either black or white.

FULL COLOR REVERSEDB&W

INCORRECT

CORRECT USAGE
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LOGOCOLORSCOLORS

DO NOT make a percentage.

100% Opacity

DO NOT make logo grayscale.
It must be solid, if in 1 color.

All Solid Black

DO NOT change the color of the arrows, letters or house outline.

DO NOT place logo over arrow red or blue.

DO NOT place an outline around the arrows.

DO NOT place the logo over a hard to read color or pattern.

DO NOT use gradients on the logo.

Over Black or Easy/Clear to Read Color
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BRANDIDENTITYFONTS

LOGO FONT SAMPLES

Upper Case Helevetica Neue 77 Bold Condensed
ABCDEFGHIJKLMNOPQRSTUV W X YZ

Upper Case Helevetica Ultra Condensed, Kerning at 10
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Akrobat Light
abcdefgh i jk lmnopqr s tu v w x y z
ABCDEFGHI JK LMNOPQRSTUV W X Y Z
12 3 4 56 7890!@$ %^&* ( ){ } : ”< > [ ] ; ’ , . / ?

Akrobat Regular
abcdefgh i jk lmnopqr s tu v w x y z
ABCDEFGHI JK L MNOPQRST U V W X Y Z
12 3 4 56 7890!@$ %^&* ( ){ } : ”< >[ ] ; ’ , . / ?

Akrobat Bold
abc de fghi jk lmnopqr s tu v w x y z
A B CDEFGHI JK L MNOP QR S T U V W X Y Z
12 3 4 5 6 7890!@ $ %^&*( ){ } : ”<>[ ] ; ’ , . /?

Black Diamond
a b c d e f g h i j k l mn o p q r s t u v w xy z
A BC DE FG H I J K L MNOPQ RS T U V W X YZ
12 34 5 6789 0 !@$%^& *(){}:”<>[];’,./?

PRINT FONT SAMPLESONLINE FONT SAMPLES

Open Sans Regular
abcdefghijk lmnopqrstuv w x yz
ABCDEFGHIJKLMNOPQRSTUV W X Y Z
1234567890!@$%^&*( ) { }: ”<>[ ] ; ’, . / ?

Open Sans Italic
abcdefghijk lmnopqrstuv wx yz
ABCDEFGHIJKLMNOPQRSTUV W X YZ
1234567890!@$%^&*( ) { }: ”<>[ ] ; ’ , . / ?

Open Sans Bold
abcdefghijklmnopqrstuv w x yz
ABCDEFGHIJKLMNOPQRSTUV W X Y Z
123 4567890!@$% ^ &*( ) {}: ”<>[ ] ; ’, . / ?

Open Sans Condensed Light
ab cd e f g h i j k lmn o p qr s t u v w x y z
A B C D EF G HI J K L M N O P Q R S T U V W X Y Z
12 3 45 6 7 8 9 0 !@ $ % ^&*( ) { }: ”< > [ ] ; ’, . / ?

A NORTHWEST COMPANY



CORRECT

INCORRECT

– Treat the logo as one image;
 do not take it apart.

– Keep the proportions as shown.
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CORRECT USAGE
LOGOELEMENTSGRAPHICS

DO NOT change the thickness of the house outline. DO NOT change the proportions of the logo, i.e. resizing

only a portion of the logo.

DO NOT show elements of the logo. All parts of the 

logo must be present.

DO NOT twist the logo.
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SUPPORTINGGRAPHICSGRAPHICS

RIGHT FACING BLUE ARROW

RIGHT FACING RED ARROW

LEFT FACING BLUE ARROW

LEFT FACING RED ARROW

A NORTHWEST COMPANY

CORPORATE LOGO
RED & BLUE ARROW CIRCLE
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CORRECT USAGE
SUPPORTINGGRAPHICSGRAPHICS

CORRECT INCORRECT

A NORTHWEST COMPANY

It is NOT OKAY to show part of the logo
or corporate logo.

It is okay to show just a portion of the arrow
and circle arrows.
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MINIMUMCLEARANCEGRAPHICS

The minimum clearance space is the area around 
the logo, equal to 3/8 (.375) the height of the logo. 
To create the biggest impact, allow even more 
space than the minimum.

To find the minimum clearance or isolation zone, 
multiply .375 by the height of the logo.

x

.375x

.375x ISOLATION ZONE

.28125”

.28125”

20.25px

20.25px

x = 54 px
.375(54) =20.25 px

x = .75”
.375(.75”) =.28125”

Example @ .75 inches / 54 pixels High:

The isolation zone should be clear
of all text and graphics.


